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7/ ABOUT US > GROUP HIGHLIGHTS

OUR LEADERSHIP

NONLIFE SALESIETWORK
IN ITALY IN ITALY

V premium incomer & dillian® V about2,200agencies
V market share20.1%

TELEMATICS REPUTATION
INEUROPE AMONG FIG IN ITARY

V among theleaders in the world V best inclassreputation
V market share around0%in Italy V W (i-gfindindCbrand

2021Figures
aIncluding premiums collected in Serbia by the subsidiary DDOR
b Source: ItalyRepTra® Analysis
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7/ ABOUT US > GROUP HIGHLIGHTS

Leader in NosLife %> A Leaderin NosifeinsurancenL G | £ &  Brjprgriune andba rearket share &0.1%

V #1A Yy a2 (2 NJ ¢bhgremisnrhsiaid aondrket share 28.3%

V #AY | SFHfO0K o0dzaAySaa gA0GK T1TdmRiEyY LINBYAdzYa FyR | Y
Leader in Telematics A #1 in the European insurance businessaa!V blackboxes distribution, with a market share around 70% in Italy

Evolution towards Ecosystems | A Strategy to evolve from the leadership in the insurance busite#se leadership in MobilityWelfare and Property
Ecosystems and BBancassurance

Largest Agency Network A About2,200 agencies in Italy (ca. 20,000 agentsfagbnts) and>100internal salesoutlets in Serbia
A Multichannel strategy, includinground5,000banking branches and sales poitBancassurancagreements with
BPER, BPBnicreditand others) and Direct channel (Internet/telephone)
A More than 15.5 million customers
Experienced Consolidator »> A Successful track record in M&A and consolidation (ZBd2diariaSai, 2003 Winterthur Italia, 2000 Aurora)

T

Reliable Partner Track record in reaching financial targets over the $asttegicplans

A Appealing dividend policy. In the peri@8222024Unipolplans to distribute cumulativdividends fom ® Tbp and
UnipolSaform ® bn €

Generous Dividend Payer

2021Figures
aIncludingpremiums collected in Serbia by the subsidBRHOR
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~F/ ABOUT US > GROUP STRUCTURE

As at30 June 2022

Unipol includedn the FTSE MIB
andin theMIB®ESGndexes
UnipolSai included in the

il J MIB®ESGndex
85.24% 10.5%%
UnipolReC BPER
af
14.76% 85.229 9.34%
T UnipolSai - T
1]
98.99% 100% 94.69% 100% 100% 51% 63.39%

t nisalut M Linear M St M oDOR M UnipolRe “ icania “ Arcavita H AmaAss.m}

v v v v v

L Mobility W L Welfare W t Property W GruppoUNA  Other companies

other companies other companies other companies

Companies listedn the Italian StoclExchange Banking and Financials — Bancassurance Hotel and Other
aUnipolRegortfolio in the course of being sold — |nsurance == Servicesifisurance & ancillajy

bIncludingthe shares held by Unipol InvestmehinipolPartl and Unipol Finance
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~F/ ABOUT US > NON LIFE MARKET SHARES AND SALES NETWORK

Non-Life Market Shares in Italy UnipolSai Salebletwork b

Groupzilma 7”3' North
Vittoria S

Intesa Generali HH Center
== = " 23%
Zurich .
Axa L
Reale
Mutua
Unipol
Allianz

a2021figures Italian marketSource: ANIARremidellavorodiretto italiano 2021¢ Edizione2022¢ RankingControllo Unico Soggetto
b2021figures

%

about 2,200agencies
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~F/ ABOUT US > ESG FRAMEWORK

GOOD HEALTH DECENT WORK AND 1 SUSTAINABLE CITIES
AND WELL-BEING ECONOMIC GROWTH AND COMMUNITIES
Sustainability
Policy é
A —
‘ n =2|
. RESPONSIE CLIMATE
Risk N;arl]'agement All policies DNSUMPTION 1 ACTION
olicy integratedwith ANL FRODUGTIC
ESGisk
| management
_ Underwriting Personal Data
Outsourcing Investment Policy Protection %> Business strategies capable of creatmatue shared with stakeholders
Policy Policy Nogllj—'sfi?‘ gcsls—lfe & E”gg'{i‘g;’me”t contributing concretely to the sustainable development of people,

businesses antkrritories.
_ _{ . e L. Strong commitment t@ddress climaterelated risks and opportunities
> Main role of theBoard™ uKIF G I LILINR @S a uKS a9 { D A y us N\]|nl.ﬂ'§ R]§|noﬂe|%tfnda%ésar@erv\|,nﬁ/h& E]Vegrﬁeht 5nd property

the support of the Nomination, Corporate Governance and Sustainability and development and management), setting new meditmlongterm
Control and Risk Committeespitersees identification and management of GFr NBSGa T2NJ NBRdAzOAY3I DNRdzLIQa INBSY |
the main ESG risks. _ _ _ decarbonisationpathway in line with the objectives of the Paris
2> ESG Risks fully integrated in Group ERM Framework and Risk Appetite Agreementas defined in the Unipol Group Strategy on Climate Change
Statement with dedicated KRdsishboard. approved by the Board on June 2022.
Signatory to/ z&ow:‘o:"s’ Principles for UN-convened Net-Zero @ } Climate =
5 OV Inciples - - ‘
MEMBER of “ .="1! III PRI ﬁ%sepsotrrllilabrlﬁ Asset Owner Alliance PrlnCIples q ‘CDP AC!;L?!L] UO+
=~ S
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~F/ ABOUTUS >FY21KPIs

Unipol UnipolSai

ASSICURAZIONI

GRUPPO

Premiumincome?
Non-Life
Motor
Health
Other Non-Motor
Life

Unipol

| — GRUPPO

Consolidated\et Result
Group NetResult
Dividends

Total Equity
ShareholderSEquity

Solvency? ratio cons PIM)

Openinmew Ways

12,210 13,329

7,882 7,943
3,985 3,838
720 794
3,176 SROIEN
4,328 5,386

Total Total
864 796
707 627
201 215

9,525 9,722

7,614 7,780

216% 214%

apDirect business P Net of reinsurance ¢ Calculated on the total number of ordinary shares

per share

M @Y n

CombinedRatio®

o/w LossRatio

o/w Expensdratio
FinancialnvestmentYield
Life Avg YieldRetained
Life PVFPM

UnipolSai

ASSICURAZIONI

Consolidated\et Result

e Group NetResult

e Dividends
Total Equity
eShareholderSEquity
Solvency? ratio cons PIM)

87.0 95.0
58.8 67.1
28.2 27.9
2.9 3.1
0.90 0.92
3.1 3.0

Total Total
853 723
820 688
538 538

8,144 8,234

7,881 7,964

281% 284%

per share

n®o®HO
n ®ma

H ®cT
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Mission Evolve 2012021
Results achieved




/' MISSION EVOLVE 2019-2021 > INDUSTRIAL RESULTS

INSURANCE

= |mprovement in the Motor Loss Ratio of 3.4
p.p.
(from 75.4% in 2018 to 72.0% in 20%31)
thanks partly to:

A Innovationsin the pricing models
andintroduction of new parameters

A Increased channelling iMotor TPL claims
andMOD (from 34% in 2018 to 41% in 2021
and from50% to 61.5% respectivgly

= 8.9% growth in NoaMotor premium income” (from

= Improvementin the NonMotor Loss Ratio of 6.8 p.p.

) = Improvementin the quality profile of
eEodPyoy AY HAamMy U2 €@o@dioy A YiifdinewbMsthesRSaLIA UGS UKS

emergency
PVFPM-0.8 p.p.

. ; (from 2.2% in 2018 to 3.0% in 2021)
(from 68.3% in 2018 to 61.5% in 2021)

thanks partly to
A Increased efficiency in portfolio management

A Increased efficiency in claims handling
throughexpansion of claims channelling
andgreateruse of direct repair

A Increased channelling iAccidentclaims
(from 25.2% in 2018 to 34.1% in 2021)
andGeneralTPLclaims(from 10% in 2018 to 22.3%
in 2021)

BEYOND INSURANCE DISTRIBUTION

= Mobility ecosystentonsolidated

= From2,561agencieSat 2018 yearendto 2,189at 2021 yeaend

andconditions createdo develop theWelfare and Property business:
A Mobility: UnipolRenta] |.Carand Cambiomarciaacquired
A Welfare: project to establish a network of health centres initiated
A Property: UnipolHome establishegyroperty initiative incubator

Openin;7New Ways

= Average agency portfolibequal toe3.2mat 2021 yeatend despite theeduction

in the Motor TPLaveragepremium

= Strengtheningof the sales forcel,100 Family Welfare and 550 Business

Specialists at 2021 yeand

= From 1,721 bankranche$ at 2018 yearendto 2,245at 2021 yeaiend

aGruppo Unipol figure, Current Loss RatibDirectBusiness ¢Private and corporatagencies BPER and BP Sondoi@nches
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~F/ MISSION EVOLVE 2019-2021 > FINANCIAL TARGETS ACHIEVED

Financial &rgets

Unipol UnipolSai

— ASSICURAZIONI

20192021 20192021

20192021 20192021

€Y actual target €y actual target
: : 2,326 2,000 : , 2,231 2,000
s el ek ool cumulative? cumulative Cansolicatedinetpront cumulative cumulative
. 617 600 . 1,528 1,300
DUMISETTels cumulative cumulative DYISETTeLs cumulative cumulative
Solvency 2 ratio (cons. PIM ~ 153%2169%% 140%160% Solvency? ratio (cons. EC) 200%290%8 170%200%

agxcludinghe positive impact resulting from the first consolidation of BPER (in 2019)
b Minimum and maximum quarterly ratio over the three years of the plan
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P/ 2022-2024 STRATEGIC PLAN > THE COMPETITIVE SCENARIO

Customer evolution in hybrid logic
while maintaining thecentricity of the physical networks,
and trying to increasinglgustomise user experience

Introduction of new digital business models m

. . : Increase in demand for integrated products
in response to new requirements in the o .

Sdzi G2 Y S NE and Kenci A Y and servicesn Health and Protection
/’ ~

O)O
\ . /
Bank branchess agrowth driver Increased importancef the
to sellinsurance products adjacentservices to the insurance business

Opening\f?; New Wayé Umpol ‘ Unlpgluﬁng[ 14



P/ 2022-2024 STRATEGIC PLAN > OPENING NEW WAYS: STRATEGY FRAMEWORK

STRATEGIC
GUIDELINES

Bancassurance
Healthand SCOSNG BeyondInsurance
Enrichment

Life-CycleFocus

MOBILITY
ECOSYSTEM

Tech& People

DataDriven

Omnichannel Evolution
Insurance
< ESG Leaderin

2022 ESG Openmg7NewWays |¥ — ecosystems —»2030

\) g

Ié Banking :

Networks

Brand&
Reputation

wW RE
ECOSYSTEM

Agenc
Networ

PROPERTY
ECOSYSTEM

Customer

sase ASSETS

Data & Health
Analytics Model
Motor

15
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Strategic Assets and Guidelines




Brand &
Reputation
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Opening\V New Ways

UnipolSai compared to the Insurance Sector;
W2L) 27 aAYRQ25S5SOSYOSNI HAHM

-~ 23%
at end of Lk 15%

2018 10% 1 out of 4 Italianscites
UnipolSai as the first insurance
company that comes to mind
(Top of Mind)

UnipolSai Player 2 Player 3 Player 4

Unipolat maximumreputation

: levels in the insurance sector
Unipol compared to the Insurance Sector:

reputation trends with the general publié

Unipol 79.3 Highcredibility for innovative
Insurance business " and evolving initiatives
73.6
+9.7pt
69.7 N
5.7pt i 69.6
+5.7p I :
67.3
64.0
2019 2020 2021 a Source: First operator spontaneously mentiondtlesearch on the
reputation and brand equity of insurance companies in ltaly
Demoskopea ConsultingResearctCustom Unipol 2021
b Source: The Reprak®Company ResearctCustom Unipol 2012021
High brand equity and reputation as key factors to encourage customer loya 17




